trends updates

Comics Reemerge As Newsstand Heroes

F hile other titles struggle to

£ ¥ hold their own on the news-
stand, comics are experiencing
superhero-size circulation gains.
Marvel and the DC Comics Group,
which together control approxi-
mately 55 percent of the market,
posted an average circulation gain
of 58 percent during the first half of
1993, and smaller publishers also
saw impressive increases.

Demographic trends have done
much to supply the industry with a
steady stream of new readers. The
eight-to-18-year-old age group, the
main audience for comics, is one of
the fastest-growing population seg-
ments.

Publishers have been making
the most of this golden opportunity,
with sensational story lines that
have brought back old fans, as well

izard: a “trade mag” for comics fans. as attracted new readers.
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“When DC killed Superman, it
was like Coke changing its formu-
la,” says DC Comics Group director
of circulation and new business
Arthur McKinley. “It caught nation-
al attention.” The result: Newsstand
sales for Superman/Batman, the
DC Comics division that publishes
Superman, leapt by 148 percent in
this year’s first half.

Rapidly-expanding retail expo-
sure is accelerating the boom. All-
comics retail outlets “are jumping up
all across the country, and collecting
comic books has become practically
a national obsession,” notes Jon
Warren, price guide editor for
Wizard, a comics news and trends
magazine whose sales have jumped
five-fold in the past three years.

According to Diamond Comics
Distributors, Inc., there are approx-
imately 6,000 specialty comics out-
lets in North America, with annual
sales of $650 million.

Comics publishers are also
stocking their products in the major
book chains and in nontraditional
outlets, and using both premiums
and other promotions to out-draw
competitors. (Also see update on
newsstand premiums, page 19.)

For instance, Marvel recently
struck a promotional deal with
Pizza Hut. “Comic books are
becoming more and more common
in the mass market,” says Wizard
publisher Gareb Shamus. “You
would never have seen that deal
two years ago,” he observes.

Also helping boost sales is the
rapidly-growing comic-book collec-
tor’s market. These days, a typical
comic book sells for approximately
$1.25. But just a few years from
now that same comic may fetch as
much as $10, notes Todd Scott,
marketing representative with
Diamond Comics Distributors. And
some collectors’ editions are worth
up to $125.

“There’s been a speculator
boom, with some people buying
five to six copies of each issue,”
says Scott. “It’s sort of like the
stock market.” &
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